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their type. Being able to capitalize on your 
assets and compensate for your liabilities 
can make the difference between a success-
ful and an unsuccessful job search. 

The differences between types are some-
times subtle and other times dramatic. It is 
the subtle variations in advice we offer that 
make the real difference between success or 
failure in a job search. The concept of "net-
working," or meeting with and talking to 
people to gather information about potential 
jobs, serves as a good example. Extraverts 
will naturally enjoy networking and are ad-
vised to do so on a large scale, while Intro-
verts find more limited and targeted 
networking, especially with people they al-
ready know, easier. Sensors tend to network 
with people in a defined scope, while Intu-
itives will go far and wide to find people 
often seemingly unrelated to their field of 
interest. Further, Feelers take networking, 
like everything else, very personally and en-
joy establishing warm rapport, while Think-
ers will be more objective and detached 
in their style. Finally, Judgers tend to ask 
fewer and more structured questions during 
their networking, while Perceivers could ask 
questions of all sorts all day long! One valu-
able search technique, many ways to imple-
ment it. 

Pathways to Success 

As we will detail in the following pages, 
your strengths and talents for the job 
search — creative problem solving and 
critical analysis of potential options — will 
go a long way toward helping you endure 
the less interesting or challenging detail-
chasing phases. You may also need to 
make a conscious effort to establish 
rapport and communicate your vision in 
simple enough language for others to 
understand.

As an INTP, your most effective strategies 
will build on your abilities to: 

See possibilities that don't exist at the 
present time. 

• Look past what is known or represented 
to you as "the way things are." Use your 
imagination to generate possibilities that 
may arise within the near future and 
plan how you can best capitalize on 
them. 

• Consider less obvious means of getting 
an interviewer's attention or setting 
yourself apart from other candidates. 

Brian realized he needed a creative and 
attention-getting method of differentiating 
himself from the other people applying for a 
highly sought after job as marketing director 
of new products for a computer software 
company. So instead of creating a standard 
resume, Brian designed one that looked like 
the screen of a super-high-definition color 
monitor. He sketched a logo of his name, 
which his girlfriend, a graphic designer, 
helped him reproduce with an appropriate 
typeface to match the look of the résumé/ 
screen. He added color and used a plastic 
binder and patterned contact paper to create 
a cover that looked like the front of the 
monitor, with his resume, as the software 
program, on the inside. He hired a delivery 
service to hand-deliver the package to the 
company's vice president with a cover letter 
that said he had a whole data base of inno-
vative ideas and was eager to meet and 
present them at the vice president's conve-
nience. 

Create your own job opportunities or an 
adaptation of existing but less attractive op-
portunities. 

• Using your talents at anticipating future

needs, develop a job description for a







 


